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ABSTRACT  
In the modern society, it is necessary to consider the neighborhood identity which plays a critical role 
in socialization and human-orientation of the urban structure. The social events in residential regions 
of cities which are known as the urban living cells are very determinant in residents’ liveliness. 
Therefore, the current research studies the neighborhood identity and the sense of attachment in urban 
residents. This research is a survey study, during which required data were collected using a 
questionnaire and an interview. After data had been collected and encoded, they were analyzed with 
statistical softwares. The statistical population of this study includes five municipal districts of Tehran 
(i.e. Tajrish, Navvab, Moniriyeh, Rahahan and Bahar). Sample size was calculated using the Cochran 
formula. Thus, 300 people were determined as the statistical population. According to the findings of 
this study, the age of people is an effective factor on their attachment to their neighborhood identity. 
Furthermore, those people who are more satisfied with their neighborhood have a stronger attachment 
to their neighborhood identity and as a result, these neighborhoods are essentially safer. The native 
inhabitants, compared to the non-natives, have a stronger attachment to the neighborhood identity. 
Those who have a stronger sense of attachment to the place participate more actively in the activities 
related to their neighborhood. Residents’ attachment to the neighborhood increases by the increase in 
the safety of the residential areas. Besides, the satisfaction of the urban performance affects on the 
attachment to the neighborhood identity. This will be effective on the increase in social interactions 
and liveliness of these neighborhoods.   

 
Keywords: identity, neighborhood, safety, the sense of attachment to the place, social interactions  

 
INTRODUCTION  
Concurrent with the changes in urban development projects related to the traditional residential 
fabrics, these parts of cities have attracted the planners’ attention due to having the proper factors of 
identity and social liveliness. Lynch believes that a neighborhood is a wide area which can be 
identified according to some common and specific features and the person mentally feels entering it 
(Chapman, 1384 quoted by Azizi, 1385:44).  According to these claims, studying the dimensions of 
the lack of the sense of attachment and identity leads in weakening the concepts depth, attachment and 
the diversity of the spatial experiences. Place other than the physical dimension, has also the spiritual 
dimension and creates some kind of feelings in its residents. These feelings bring a kind of attachment 
to the place in a person which leads in shaping the place identity which is basically considered for 
urban neighborhoods by the postmodern planners (Rahnama and Razavi, 1391:22). From the distant 
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past, the residential neighborhoods of the cities as the urban living cells have played an important role 
in their inhabitants’ lives (Ghasemi and Negini, 1389:31). 
This research aims at studying different dimensions of the neighborhood identity and analyzing it in 
five specified neighborhoods of Tehran, Iran.  In the globalized life of the modern world, one of the 
most important questions is related to determining an identity and a sense of attachment to a place or a 
specific neighborhood. The possibility of creating an identity for different places in the city, 
especially neighborhoods, is among the significant topics in modern sociology and urban planning. 
However, it seems that more important issue is the lack of knowledge of individual and collective 
needs.  The matter of gaining knowledge is less noticed in those urban fabrics and spaces in which the 
design takes place. Thus, the lack of comprehensive and cognitive researches is felt in the studies with 
the purpose of identification. Therefore, the purpose of the current study is to investigate the 
neighborhood identity and the sense of attachment to the neighborhood in the residents of Tehran 
neighborhoods.  
 
Hence, it is assumed that those who are satisfied with their neighborhood have a stronger sense of 
attachment to their neighborhood identity. Therefore, there is a meaningful relationship between the 
sense of security and the sense of attachment to the neighborhood. This is an analytical exploratory 
research and was conducted as a survey research during which the required data were collected 
through using a questionnaire and an interview. After data had been collected and encoded, they were 
analyzed with statistical softwares. 
THEORETICAL FRAMEWORK  

 
Different identities of human beings are considered as the social structures – those meanings and 
expectations which are defined interactively and culturally- and as some aspects of the formation of 
themselves and of those structures that show the identity of a person or of a society of people 
(moren,1391:62).  
 
Places are composed of three dimensions including physical, activity and meaning dimensions. The 
meaning is associated with the psychological and social aspects of the person which form his 
imagination. (steadman, 2002) The cultural features are also integrated with the person’s emotional 
imagination and his functional needs and affect on the place identity.  
 
 (Rose,1995) divides the theories by the geographers, sociologist and anthropologists into three 
categories. The first group includes those who consider the sense of place as something natural. These 
scholars believe that it is one of essential human’s needs to have a place to which he has a sense of 
attachment. This need is sometimes called territorial instinct. The second group includes those who 
associate the human’s sense of place to the substructures of power. These scholars believe that it is the 
ability of thinking and rethinking that makes the human different from other creatures. They claim 
that the sense of attachment to a place or to a neighborhood means the active role of human in making 
his life. This kind of explanation can be called the cultural explanation of the sense of attachment to a 
place. Thus, from this point of view the sense of attachment to a place can be considered as the 
human’s cultural interpretation of his surrounding world. The third group knows the sense of 
attachment to a place as a part of identity policy. These scholars focus on the relationship between 
power and place and analyze the relationship structures between these two. They analyze those 
structures of the power that bring a special meaning out of minds. The sense of attachment to a place 
was first operationalized by and  (Mc Milan,1986). They introduced a theoretical model for the sense 
of place which is consists of four parts including membership, influence, unity and meeting the needs, 
and the common emotional connections. Membership refers to the sense of attachment to a group and 
is consisted of four parts including emotional security which means the membership criteria prepare a 
kind of security to protect the group. Attachment and creating an identity include those senses, 
expectations and beliefs that a person has about his peaceful life in that group and his living place. 
Individuals’ investments is each person’s share in building a place and shows the way people affect 
on each other. Unity and meeting the needs mean that group associations promise a kind of reward for 
their members. The common emotional connections, based on the common identification of the 
members, are according to the common past experiences.  



The Turkish Online Journal of Design, Art and Communication - TOJDAC August 2016 Special Edition 
	

Submit Date: 20.06.2016, Acceptance Date: 25.07.2016, DOI NO: 10.7456/1060AGSE/022 
Copyright © The Turkish Online Journal of Design, Art and Communication 

968	

The attachment to a place is the development of the principal connections or relationships between the 
people and special places (Hernandez, 2001). According to Pakzad, that part of each person’s 
personality that creates his personal identity is a place by which that person knows himself and 
introduces himself to others. He believes that when a person thinks of himself, he finds himself 
attached to a place where he is living in and he knows that place as a part of himself (Ghasemi and 
Negini, 1388). The attachment of the inhabitants of a neighborhood to their living place, a memory of 
the neighborhood which has remained in the inhabitants’ minds and the collective memories of the 
inhabitants are the important elements of the neiborhood identity (Ghasemi and Negini, 1388, Vahida 
and Negini, 1391). 

 
 

Table 1- Summary of the Theoretical Framework 
Theorist  Topic  Theory  

Voriyan (2007) identity  
The identity can be divided into three types: social 
identity (role identity), situational identity, personal 

identity 
Montogemery 

(1998)  place  Places are consisted of three dimensions: physical, 
activity and meaning 

Hernandez (2001)  Neighborhood 
identity  

The attachment to a place is the development of the 
principal connections or relationships between the people 

and special places 

Rose (1995)  
The sense of 
attachment to 

a place  

He offers three groups of theories of the sense of 
attachment to place: the first group believes that it is a 

natural sense; the second group considers it as a cultural 
issue and the third group relates it to the power structure 

McMilan (1986)  
The sense of 
attachment to 

a place  

They offered a theoretical model for the sense of place 
which consists of four parts: membership, influence, 
unity and meeting the needs, and common emotional 

relationships 
 
 

Table 2- Dimensions of the Neighborhood Identity (reference: Vahida and Negini, 1391) 
Dimensions of the 
Neighborhood Identity  Indicators  Reference  

The sense of 
attachment to the 
place  

1.it is encouraged to live in a 
neighborhood for a long time 
2. the meeting and gathering 
places in the neighborhood are 
maintained and strengthened 
3. the required facilities in the 
neighborhood are accessible 
4. health in the neighborhood 
5. problems are not solved by 
the trustful people in the 
neighborhood 

Ghasemi (2004)  
Behzadfar (2006)  
Doran (2006)  
Rafi zadeh (2000)  
Pakzad (2004)  

 

security  

1. the probability of criminal 
behaviors in the neighborhood 
2. the level of inhabitants’ 
supervision on general areas 
3. inhabitants know each other 
increasingly 

Doran (2006)  
Rafi zadeh (2000)  
Pakzad (2004)  

 

Social interactions  
 

1. inhabitants know each other 
increasingly 
2. the meeting and gathering 

Ghasemi (2004)  
Behzadfar (2006)  
Doran (2006)  
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places and collaborative 
activities in the neighborhood 
are maintained and 
strengthened 
3. inhabitants’ relationship with 
the cultural, religious and 
recreational spaces available in 
the neighborhood 
4. the existence of strong 
connections in the 
neighborhood 
 

Rafi zadeh (2000)  
 

 
 

 
Figure 1- the levels of formation of the sense of attachment to the neighborhood (reference: Pirbabaii 

and Sajjadzade, 1390) 
 (simon,1988) conducted a survey study with a sample of 10905 people, in Britain, and studied the 
personal and social factors of the attachment to the place and to the neighborhood in two levels. 
According to his findings some factors such as number of meetings, density and duration of meetings 
are important in the people’s attachment to the place. Park , Sanchez prove that the inhabitants of 
deprived areas, due to having restricted options to chose,  have to go back into the specific limitations 
and like this their social identity is created and organized. This situation can also provide common 
benefits and strengthen the person’s sociability ( Amirkafi, 1383). 
 
 (Smith,2011) claims that besides physical factors such as parks and personal factors such as the house 
ownership and the duration of residence in the neighborhood, the attachment to the neighborhood and 
social support are the effective factors on the satisfaction with the residence of the inhabitants of 
urban neighborhoods. According to him, the neighborhood sense, the sense of attachment to friends 
and family and people’s senses about the place they live in affect on the satisfaction.  
 
(Mellor et al,2008) showed that the sense of attachment to the neighborhood will lead in the creation 
of the neighborhood identity and therefore, inhabitants’ satisfaction of the neighborhood increases 
(Yang  et al., 2004). The sense of attachment to the neighborhood strengthens the interconnection 
between the neighborhood and the human (Gilliro et al., 2010). This interconnection is the one 
between the person and the physical and social situation (Gilliro et al., 2010, Menarini and Fadi, 
2009). Those interactions which are the result of the sense of attachment to the neighborhood increase 
the idea of neighborhood quality and this also can increase inhabitants’ satisfaction (James et al., 
2009). 
 
PSYCHOLOGY 
METHODOLOGY  
This is an analytical exploratory research and was conducted as a survey research during which the 
required data were collected through using a questionnaire and an interview. After data had been 
collected and encoded, they were analyzed with statistical softwares. 
 

place	
a'achment	

social	
a'achment	

basic	
sense	of	
place	
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STATISTICAL POPULATION 
The statistical population of this study includes five municipal districts of Tehran (i.e. Tajrish, 
Navvab, Moniriyeh, Rahahan and Bahar).  
 
STATISTICAL SAMPLE 
Sample size was calculated using the Cochran formula. Thus, 300 people were determined as the 
statistical population. 
 
SAMPLING METHOD 
Sampling method is the random cluster sampling. Thus, city was divided into several districts and a 
few blocks and then some houses in those blocks were selected. The questioner offered the 
questionnaire to each of selected houses.  
 
SAMPLING TOOLS 
The most appropriate sampling tool in the survey study is the questionnaire. Thus, in the current study 
the data collection tool is the questionnaire.  
 
DATA ANALYSIS 
DESCRIPTIVE DATA 
According to results obtained from the age variable, 144 answerers (48 percent) had ages less than 20 
years old, 54 answerers (18 percent) were in the age rate between 20 to 30 years old, 53 answerers 
(17.8 percent) were in the age rate between 30 to 40 years old and 48 answerers (16 percent) had ages 
more than 40 years old. The highest frequency was observed for the ages less than 20 years old. The 
results related to the sex variable show that 109 answerers (36.3 percent) were male and 191 
answerers (63.7 percent) were female. Thus, female answerers have the highest frequency. The results 
related to the answerers ethnicity show that 92.7 percent were Turk, 3 percent were Kurd and 4.3 
percent were Fars. According to the results obtained from the answerers’ residence duration variable, 
54 answerers (18 percent) are living in the studied areas less than 10 years, 45 answerers (15 percent) 
between 10 to 30 years and 192 answerers (67 percent) more than 30 years. The results related to the 
ownership state of the house showed that 191 answerers (63.7 percent) are the owner of the houses 
they are living in and 109 answerers (36.3 percent) live in rental houses. According to the results 
associated with the answerers’ birth places, 201 answerers (67 percent) were born in cities and 99 
answerers (33 percent) were born in villages.  
 
ANALYTICAL FINDINGS 
In the current study ANOVA tests, T-test and the Pearson correlation coefficient are used. The results 
of these analyses are presented in Table 1. These results show that there is a positive and meaningful 
relationship between the main variables (age, sex, ethnicity, residence duration, satisfaction of the 
residence, birth place, participation in neighborhood activities, the sense of security, satisfaction of the 
municipal performance) and the dependant variable (neighborhood identity).  

Table 3- the results of the analytical findings and of the tests on the study hypotheses  
 

 

Hypothesis Independe
nt variable 

Dependant 
variable Test type Test 

value 

Signifi
cance 
level 

Confirmati
on or 

rejection of 
the 

hypothesis 
1  There is a significant 

relationship between the 
age and the attachment to 

the neighborhood 
identity. 

age 

The 
attachment 

to the 
neighborh

ood 
identity 

Pearson 
correlatio

n 
coefficien

t 

R= 
0.206 0.000 confirmed 

2  There is a significant 
relationship between the sex The 

attachment T-test T= 
0.714 0.000 confirmed 
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sex and the attachment to 
the neighborhood 

identity 

to the 
neighborh

ood 
identity 

3  There is a significant 
relationship between the 

ethnicity and the 
attachment to the 

neighborhood identity 

ethnicity 

The 
attachment 

to the 
neighborh

ood 
identity 

ANOVA F= 0.52 0.9 Rejected 

4  There is a significant 
relationship between the 

birth place and the 
attachment to the 

neighborhood identity 

the birth 
place 

The 
attachment 

to the 
neighborh

ood 
identity 

ANOVA F= 
68.03 000/0  confirmed 

5  There is a significant 
relationship between the 
residence duration and 
the attachment to the 

neighborhood identity 

Residence 
duration 

The 
attachment 

to the 
neighborh

ood 
identity 

Pearson 
correlatio

n 
coefficien

t 

R=0.53
7 0.000 confirmed 

6  There is a significant 
relationship between the 

satisfaction of the 
residence and the 
attachment to the 

neighborhood identity 

The 
satisfactio

n of the 
residence 

The 
attachment 

to the 
neighborh

ood 
identity 

Pearson 
correlatio

n 
coefficien

t 

R=0.43
1 0.000 confirmed 

7  There is a significant 
relationship between the 

participation in 
neighborhood activities 

and the attachment to the 
neighborhood identity 

participati
on in 

neighborh
ood 

activities 

The 
attachment 

to the 
neighborh

ood 
identity 

ANOVA F=8.02
4 0.000 confirmed 

8  There is a significant 
relationship between the 
sense of security and the 

attachment to the 
neighborhood identity 

the sense 
of security 

The 
attachment 

to the 
neighborh

ood 
identity 

Pearson 
correlatio

n 
coefficien

t 

R=2.77 000/0  confirmed 

9  There is a significant 
relationship between the 
satisfaction of municipal 

performance and the 
attachment to the 

neighborhood identity 

the 
satisfactio

n of 
municipal 
performan

ce 

The 
attachment 

to the 
neighborh

ood 
identity 

Pearson 
correlatio

n 
coefficien

t 

R=0.27
3 000/0  confirmed 

 
 

CONCLUSION  
The results obtained from testing the study hypotheses show that the resulted significance level of the 
age and the neighborhood identity (0.00) indicates that the attachment to the neighborhood identity 
differs for different people with different ages. Older people have stronger attachment to the 
neighborhood identity. The same value for the sex and the neighborhood identity implies that the 
attachment of people to their neighborhood identity is different considering their sexes. Men are more 
attached to their neighborhood identity compared to women. The significance level of ethnicity and 
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the neighborhood identity shows that the attachment to the neighborhood does not change 
significantly for different ethnicities. There is a significant relationship between the birth place and 
the neighborhood identity. this means that those who were born in cities have a stronger attachment to 
the neighborhood identity. There is a significant relationship (0.000) between the residence duration 
and neighborhood identity. Longer the residence duration in a neighborhood is, stronger the 
inhabitants’ attachment to the neighborhood identity will be. The relationship between the satisfaction 
of the residence and the neighborhood identity is also significant. More satisfied are people with their 
residences, more attached they will be to the neighborhood identity. There is a significant relationship 
between participation in neighborhood activities and the neighborhood identity. More involved are 
people in the neighborhood activities such as participation in neighborhood sport groups, participation 
in neighborhood councils, participation in celebrities and religious mourning, more attached they will 
be to the neighborhood identity. The relationship between the sense of security and the neighborhood 
identity was significant. The findings imply this fact that greater security in the neighborhood 
increases the sense of attachment to the neighborhood in inhabitants. There is a significant 
relationship between the satisfaction of the municipal performance and the neighborhood identity. 
Better performance of the municipal in the neighborhoods will lead in deeper inhabitants’ satisfaction 
and the sense of attachment to the neighborhood will thus increase. Based on the findings of this 
study, following items are suggested in order to fulfill the aims: 
1- Establishing local institutions and centers such as the neighborhood house, the neighborhood 
health care center and etc. in order to improve the cultural identity of the neighborhood inhabitants. 
2-  Offering methods of improving the capacities of the cultural identity and social attachment in 
order to promote the life quality of inhabitants. 
3- Studying how the interactions between the governmental organizations and people can form 
the neighborhood identity and neighborhood attachment. 
 
REFERENCES 
Barton, Hugh (2003), et al, Shaping Neigborhoods, New york, Spon press, pp: 71. 
Cause. R. (2005). Encyclopedia of the city.New York: Routledge. 
Cross, J. (2005). "What is Sense of Place", Research On Place & Space Website, 20Feb. 
Cowan. R. (2005). The dictionary of the urbanism street. Britain. Wise Press. 
Fisher, C. (1976) the Urban Experience, New York: Colombia University Press. 
Foth, M (2004) Desiging networks for sustainable neighbourhoods: A study of student apartment 
complex.http://eprints .qut.edu.ac/archivel…1906/01/foth.pdf. 
Louis, S & Arbour, D & Associates (1989). "Joining old & new: Neighbourhood Planing and 
Architecture for city Revitalizatio", [online]http://Lasur.epfl.ch, revue, Saver.pdf. 
Neal, P (2003) urban village and the making of communities.London: Spon Press 
Robert .Cowan."The Dictionary of Urbanism", Street wise Press, Britain.2005. 
Walmsley, D. J. (1990). Urban living: The individual in the city. Michigan: University of Michigan, 
Longman Scientifie & Technical. 
Ghasemzadeh, Behnam(2013), Cross- Traditional Boundaries of  Urban Plannung, Analele 
UniversităŃii din Oradea – Seria Geografie, No. 1/2013, pp 85-80. 
Merton, S. (1978). Japan: Its history and culture. Translated by Masood Rajabnia. Tehran Amir-Kabir 
publication. 
 Movasaghi, R., & Ayramloo, S. (2006). The elements of cultural identity in a city. In the proceedings 
of the first seminar on “better city, better plan”. 
Masa’eli, S. (2008). Hidden plan: achievements of religious beliefs in the traditional desert houses of 
Iran. Tehran. 
 Noghreh Kar, A. (2000). The philosophy of Islamic art. Tehran: Iran university of Science and 
Technology Press. 
 Houbraken.(1989). Diversities of housing. Translated by Golara Faridian & Naser Yazdkhasti. 
Tehran: Markaz publication. 
J. (1989). Iranian mythology. Translated by Zhaleh Amoozgar & Ahmad Tafazoli. Tehran: 
Sarcheshmeh pulication. 
Panjeh Fooladgaran, M., & Mohammadi, A. (1997). Investigating the effects of high-rise construction 
in cities. 



The Turkish Online Journal of Design, Art and Communication - TOJDAC August 2016 Special Edition 
	

Submit Date: 20.06.2016, Acceptance Date: 25.07.2016, DOI NO: 10.7456/1060AGSE/022 
Copyright © The Turkish Online Journal of Design, Art and Communication 

973	

AA.VV(1985) Lesson From Islam, London: Islamic Seminary Publications. 
Georges Candilis,Habital Bill Of  Right, 1976, Hamdami Foundation, Tehran. 
Gaston Bachelard, The Poetices of Space, (Baston, Beacon Press, 1969) 
Gifford, R. (1998) “Patern of Privacy and Hospitality in the Traditional Persian House in iran” Vol. 
220(3): 181-198. 
Habital Bill Of Right, 1976, Canilis, Hamdami Foundation, Tehran. 
Hansson, G. & F.E. Brown (1998) ‘Pattern of privacy Sphere: An Emotional Terriority And Its Agent: 
New York: Springer. 
Monestrioli, A.(1979) L’Architettura della realta’ , Milano: Politecnico di Milano. 
Rapoport, A. (1969) House Form and Culture, Prentice-Hall, Inc., Englewood Cliffs, N.J. 
Tange K., Ishimoto Y. and Gropius W. (1972) Katsura: Tradition and Creation in Japanese 
Architecture, Yale University Press: New Haven. 
Vincente Guallart, 2005, Socioplis,Actar,,p:22 
Porras, F. Themeta Police Dictionary Of Advanced Architecture,(2003) p: 285 
Bently, I. (1985), Responsive Enviroments. 
 

 
 


